=
—

Mo

Over the last 20 years, South Korean pop culture has become increasingly popular not only in Korea, but
also around the world. The popularity of K-drama and K-pop has impacted other aspects of K-culture,
including an increased interest in learning the Korean language. According to the Modern Language
Association, U.S. college student enrollment in Korean language classes rose 78% from 2009 to 2016 and,
between 2016 and 2021, it continued to show an increase of 38.3%. In the U.K., the number of higher
education students taking Korean classes steadily increased from 2012 to 2018, as reported by the University
Council of Modern Languages. This phenomenon shows that cultural products are being consumed outside
of Korea with more people wanting to join in the experience. The following fan confessions illustrate how

cultural exposure is opening up doors to other exciting adventures.
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1. culture [BAH: &5t 8. association [HAH: 3| 15. illustrate [SAH: dHsict
2. popular [HEAH: Q17| U= 9. enroliment [HAH: 52 16. cultural [HEAH: 232
3. impact [SAH: F&kS 0Jz|Ct 10. continue [SAH: Al&sict 17. exposure [HAH: =&
4. aspect [HAl: &M 11. phenomenon [HAl: &4 18. adventure [HAH: 2
5. increase [SAH: S7Fsict 12. consume [SAH: AH[SIC} 19. steadily [S*AH: F-=3]
6. interest [HAH: 24 13. experience [HAH: Z2Y 20. report [SAH: E1s}Ct

7. language [EAH: AH 14. confession [HA}: 04l
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popular (17| =) = famous, well-known, favored

increase (£75ICH = rise, grow, expand

3. impact (g2 OJ2|C}) = affect, influence, shape
4. continue (AIESICH = proceed, persist, maintain

5. consume (£H|SICH = use, utilize, spend

increase (275ICl — decrease, decline (Z£A3ChH
cultural (28}2]) « natural, biological (A}¢2])
AH =0

. popular [HEA}: liked or enjoyed by many people

illustrate (4HSICH = demonstrate, show, explain

steadily (%=3]) = consistently, regularly, continuously

popular (17| =) — unpopular, disliked (217] $le)

1. culture [HAH: the customs, arts, social institutions, and achievements of a particular nation or people

. impact [SAH: to have a strong effect on someone or something

increase [SAH: to become or make something larger in amount, number, or degree

. interest [HAH: the feeling of wanting to know or learn about something

. enroliment [HA}H: the action of registering as a student at a school or college

. phenomenon [HAH: a fact or situation that is observed to exist or happen

situation

impact other aspects of: ~2| C}2 ZHS0|| Hak2 0|t

. an increased interest in: ~0j| Cligh 37! 2h

. according to: ~0j| (C}=2H

consume [SAH: to use something such as fuel, energy, or time

exposure [HAH: the fact of experiencing something or being affected by it because of being in a particular

10. adventure [HAH: an unusual, exciting, and possibly dangerous activity or experience
1. become increasingly popular: 2 ¢ Q17|12 ic}
2. not only A but also B: A%9t OlL[2} B=
3. around the world: 1 APfoi|
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7. show an increase of: ~2| E7I& HOiFL}

8. steadily increase: 3:=35| V51t

9. as reported by: ~0i| 2fali EEl Hiep Z0|
10. be consumed outside of: ~ Hi0fiM AH|E|Ct
11. join in the experience: Zgio|| 2lof5iC}

12. open up doors to: ~0] Cifst 28 <ct
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1. culture [HAH: 6. interest [HAH:

2. popular [&8AH: 7. enroliment [EAH:
3. impact [SAH: 8. phenomenon [HA}:
4. aspect [HAH: 9. consume [SAH:

5. increase [SAH: 10. adventure [HAH:
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1. [BAH: 2o 6. [HBAl: 28
2. 0000 [BM:Es 7. [BM:EE
3. [SAMAISStH 8. [FARES]
4, [BAH: o 9. [=AH: Basin
5. [SM: 2Esict 10. _ [BAH: 3E
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. become increasingly popular:

N

. not only A but also B:

w

. according to:

4. show an increase of:

Ul

. open up doors to:
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culture popular  impact increase interest  phenomenon
1. ______ : the feeling of wanting to know or learn about something
2. ______:to have a strong effect on someone or something
3. ! liked or enjoyed by many people
4, : a fact or situation that is observed to exist or happen
5. ___ ! the customs, arts, social institutions, and achievements of a particular nation or people
6. :to become or make something larger in amount, number, or degree
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3. 0= W &=o| £ S5E0| 7k 3 S7tst A7le AAHA7t2?
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10. What motivates people to learn Korean according to the passage? (YO|&2 THtH)

— Many are drawn by their interest in K- and K- , Which leads to exploring the

Korean
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[27]] Korean language / steadily / following fan confessions / increasingly / enroliment / pop culture /

exciting / impacted / consumed / but also around the world / increase / popularity

Over the last 20 years, South Korean 1) has become 2) popular not

only in Korea, 3) . The 4) of K-drama and K-pop has 5)

other aspects of K-culture, including an increased interest in learning the 6)

According to the Modern Language Association, U.S. college student 7)

in Korean language classes rose 78% from 2009 to 2016 and, between 2016 and 2021,
it continued to show an 8) of 38.3%. In the UK., the number of higher education
students taking Korean classes 9) increased from 2012 to 2018, as reported by the
University Council of Modern Languages. This phenomenon shows that cultural products are being 10)

outside of Korea with more people wanting to join in the experience. The 11)

illustrate  how cultural exposure is opening up doors to other 12)

adventures.
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Over the last 20 years, South Korean pop culture has become 1) i popular not only in
Korea, 2) b a around the world. The 3) p of K-drama and K-pop has 4)
i other aspects of K-culture, 5) i an 6) i interest in 7)

| the Korean language. According to the Modern Language Association, U.S. college student
8) e in Korean language classes 9) r 78% from 2009 to 2016 and, between

2016 and 2021, it continued to show an increase of 38.3%. In the U.K.,, the number of higher

education students taking Korean classes 10) s increased from 2012 to 2018, as reported
by the University Council of Modern Languages. This 11) p shows that cultural products
are being 12) ¢ outside of Korea with more people 13) w to join in the
experience. The 14) f fan confessions illustrate how cultural 15) e is opening

up doors to other exciting adventures.
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Over the last 20 years, South Korean pop culture has become increasingly popular not only in Korea, but

also around the world.

The popularity of K-drama and K-pop has impacted other aspects of K-culture, including an increased

interest in learning the Korean language.

According to the Modern Language Association, U.S. college student enrollment in Korean language classes

rose 78% from 2009 to 2016 and, between 2016 and 2021, it continued to show an increase of 38.3%.

In the U.K., the number of higher education students taking Korean classes steadily increased from 2012

to 2018, as reported by the University Council of Modern Languages.

This phenomenon shows that cultural products are being consumed outside of Korea with more people

wanting to join in the experience.

The following fan confessions illustrate how cultural exposure is opening up doors to other exciting

adventures.
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7 in / Korean / only / South / also / not / has / 20 / the / popular / Over / the / around / world. / become
/ pop / culture / Korea, / increasingly / last / years, / but ]
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8)[ the / of / interest / language. / popularity / Korean / and / in / other / an / K-drama / K-culture, / K-pop /
of / learning / The / increased / impacted / has / including / aspects ]

K-drama2t K-pop2| ¢I7|= et 239 LIE SH0= IS DX, OF St =0 S5 oigh 2 S7toIch.

9[ and, / According / between / show / rose / continued / Modern / it / from / of / 2009 / to / 78% / 2016
/ the / and / an / classes / college / student / to / 38.3%. / Association, / Korean / enrollment / U.S. / 2021,
/ language / 2016 / Language / to / in / increase ]

Modern Language AssociationOf 2, 0= CfstdE2| 50 &% SEE2 2009FFE 201672 78% S713

1, 2016E8E 2021E7Al= 38.3% G S734CH.

10)[ from / Modern / by / In / casses / education / Coundcil / University / the / steadily / reported / students /
Languages. / of / number / Korean / the / the / higher / as / 2018, / 2012 / taking / of / to / increased / UK, ]
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D[ with / shows / in / phenomenon / cultural / more / the / to / are / that / of / being / consumed / join /
outside / products / This / wanting / people / Korea / experience. ]
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12)[ The / confessions / following / illustrate / adventures. / opening / exciting / is / doors / other / cultural /
how / up / fan / exposure / to ]
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